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Viewing Tips 

Turn Off Pop-Up Blockers 

Technical difficulties? 

Use Q+A box 

Submitting questions to speaker 

Use “Ask a Question” box to submit questions 

#DMDwc 

 



1st Poll (pop-up) 

What is your current experience with SEO? 

a. I am completely new, please help me 
understand this stuff!!! 

b. I am a beginner – 1 year or less 

c. I speak the language, but I am still learning – 2 
years + 

d. I am proficient and looking for new trends – 3 
years + 



 

 
Paul Bongers, 

Presales Manager, 

Searchmetrics 

Paul Bongers is Presales Manager for Searchmetrics Northern 

Europe. Holding degrees in history, political and social sciences 

from universities in the Netherlands, Sweden and Germany, this 

multilingual manager has quickly made his way in the world of 

online marketing and sales.  



1nd poll – pop-up- results  
. 



Who are we? 

120 passionate 

employees 

Innovator in SEO 

software since 2007 

Follow us 

twitter.com/searchmetrics 

facebook.com/searchmetrics 



Proper forecasting 

Understand your market Useless without accurate data 



Who do you rely on? 



2nd Poll (pop-up) 

How do your track or analyze your company’s SEO? 
 
a. Google SERP, Manual 
b. I use free tools, Basic 
c. I use paid tools, Average 
d. I combine tools and compile the data, Advanced 
e. I have enterprise software in which it is automated, Expert 



In… 

Bob and Bella go to London 



? 







Bob’s online journey 

This is SEO Influence 

To get better rankings 



Search 

engines are 

the portal to 

the internet 

Searchmetrics 

is the portal to 

search 

engines 



3rd Poll (pop-up) 

Do you create forecast reports? 
a. I want to 
b. I try to 
c. This is really important to me 
d. I am not concerned with new revenue 



Bob and Bella go to London 

Keyword research 

= 

Market research 



Know your market 

Which search queries can get me the 

most traffic? 

Are these search queries informational, 

navigational or transactional?  



Different search queries 

Navigational Transactional Informational 

Loyalty Deal seekers Enquiring 



What influences click-through? 

  

Amongst many other factors… 

 

- Type of search query (transactional, 

informational of navigational) 

 

- The amount of PPC ads on top 

 

- The amount of universal integrations 

(including knowledge graph) 

 

- User device (mobile, desktop, tablet) 



How much traffic will #2 get? 

Organic # 2 

Organic # 1 

Maps integration 



Behaviour on a SERP differs per query 



How does the Ritz find Bob? 

- The biggest transactional keyword is 

searched over 60.000 times per month 

 

 

- Over 1.000 informational and 

transactional keywords in 

Searchmetrics 

- SERPs change every day 



That is a LOT of data… 

Transactional 

Navigational 

Informational 
Universal integrations 

Ads on the SERP 
Rankings 

Dynamic click through 

Forecasting 

Competitors 

Daily changes 



4th Poll (pop-up) 

How much time do you spend aggregating and analysing 
data? 

a. Less than 1 hour a day  
b. A few hours a week  
c. Too much time  
d. I want to, but don't have the time  
e. I don't spend anytime  



What software can do for you 

Quantity = Complexity 



Software brings meaning to big data 



How much traffic can I get… 

…in higher ranking 

positions? 



What does forecasting look like? 

Site 29 

All traffic in 

the market Traffic you 

want to get 

Current traffic 



Treat SEO as a monetised 

marketing channel 

Your current revenue  

vs.  

forecasted revenue 

All 

revenue 

in the 

market 

Revenue 

you want 

to get 

Current 

revenue 



Proper forecasting 

Understand your market Useless without accurate data 

Automated forecasting based on: 

- Dynamic click-through models 

- Web Analytics traffic data 

- Web Analytics conversion data 

Weekly market insight based on: 

- 100 million search queries 

- 75 million domains 



We capture Bob’s journey 

web 

ana 

lyt 

ics 



Who do you trust? 



Think big. Think Searchmetrics 

We provide the 

technology and 

insights 

You make it 

happen 



Will they visit you someday? 



Special Offer 
 

Use this code to get an additional month free if you sign for a 
12-month Searchmetrics Suite contract by July 18th 2013 
  

SMDATA13  

  



Pop up special offer no results 

Interested in the special offer or want to 
know more about Searchmetrics Suite? 

  

a. Yes, I'd like more information 

b. Yes, I'm interested in the special offer 
and I'd like more information  

c. No, I don't want more information  

 



http://digitalmarketingdepot.com  
webcasts@digitalmarketingdepot.com 
#DMD 

Next 

DMD webcast 

Questions? 

Email+Social = profitable client retention  
Date: Wednesday, June 26, 2013 
   

http://www.searchmetrics.com/ 
Twitter: searchmetrics 
Facebook: /searchmetrics 

http://www.searchmetrics.com/
http://www.searchmetrics.com/

